[bookmark: _GoBack]Reading Worksheet and Discussion 9 (Due: 11:59 p.m. on Monday, 7/15)

The following questions are based on the article: “Understanding the role of culture in advertising.”

1. Please fill in the following blanks:

On page 22, the authors said that one of the oldest models is the s-m-c-r
View of communication (Berlo 1960). The key components of this four-segment model are: the source or the sender (S). The message (M), the channel(C) and the receiver(R). The process of communication is one where senders, encode messages, verbally or non-verbally, using their choice of channels to receivers who decode them. This classic model not only provides a useful framework for conceptualizing the important factors influencing the persuasive communication process; it also serves as a parsimonious scheme to help us organize our understanding of how culture permeates each step of the process.

2. On page 27, the authors found that over half of the articles that examined “message-related” factors employed theories to support their investigation for verbal and non-verbal messages. Provide one of the examples regarding cross-cultural research on this topic which were indicated on page 27 and 28. What did the research find?
              	Visual messages .Visual messages have been found to be easily and quickly processed than verbal messages .Visual messages also have got an easy attention and curiosity from the receivers than the verbal messages .The receiver is able to scan a visual advert quickly and consider the product being advertised quickly for buying.















3. From page 29 to 31, the authors said that receivers are the final component in the communication process. Who is the receiver? And what can be investigated in relation to the goal of communication? (e.g., attention, awareness, comprehension, attitudes, behavior) in the cross-cultural research arena? 

	Receiver is a person, a group of people to whom the message is intended .Where the message is directed .The goal, purpose or the intention of the message is accomplished when the receiver accepts the sender message as intended.










4. In this article we reviewed a communication model that provides a scheme to help
us gain a systematic understanding of the persuasive communication process that is advertising. Based on the four-component communication view (S-M-C-R), indicate what YOUR research proposal will focus on among source, message, channel, and receiver factors, and what theory will be utilized to explore your research topic. 
	My research proposal will focus on message, for advertisement or any form of communication to convey any message there must be a message. The proposal will use persuasive model for the purposes of convincing buyers of the products. 




















